" ¥
ke
% .2

COFFEECARE" "

NEWS. .

1%

CINEN R AHE

Welcome to our first edition of 2026!

After starting the year focused on consolidating our Annual Report, we return
with exciting news about the expansion of our impact. In this newsletter, we
celebrate our arrival in a new community, the return to school of our
schc|>clja rship recipients, and a special visit that helps us share our story with the
world.

This year, we reaffirm that sustainable development is only possible when we
work hand in hand: communities, donors, and our team.



COLPECH:
THE HEART OF OUR

THIRD COFFEE CLUB

We are delighted to announce that we
have selected the location for our
third Coffee Club: the community of
Colpech. Community leaders
welcomed us with  contagious
enthusiasm, granting us the use of a
spacious school building that is
currently only used on weekends. The
space is ideal, featuring a playground
area and large classrooms for our
activities.

As part of a mutual collaboration model,
Coffee Care has committed to
rebuilding the school's restrooms,
which are currently out of service. This
agreement highlights our philosophy:
development is not something that is
delivered — it is something that is built
together. We are excited to see the
children and youth of Colpech grow in
this new space!

EDUCATION THAT TRANSFORMS
START OF CLASSES AND

R10 SCHOLARSHIPS

February marked the vibrant start of the
school year at Instituto Fe y Alegria.
With great pride, we welcomed back six
students from our R10 Scholarship
Program, who continue striving for
excellence: four are in their third year of
middle school, and two have begun
their fourth year of high school.

In addition, our commitment to higher
education remains strong. We continue
to support Rebeca in her university
studies in teacher education. Seeing
these young people and adults pursue
their academic dreams motivates us to
keep strengthening this pillar, as we
know that an educated community is a
community with a future.
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POSITIVE STORY
PUTTING A FACE TO

COFFEE WITH TCHIBO

We had the pleasure of welcoming Kim
Mielowsky, Corporate Responsibility
Communications Manager at Tchibo.
During an intensive week of work, Kim,
together with the Work and Feeling
team, documented our projectsandthe
daily lives of beneficiaries through
audiovisual storytelling.

This work is essential in highlighting the
dedication behind every cup of coffee
and connecting the final consumer
with the producer.

Our beneficiaries were delighted to
share their stories on camera, feeling
proud that their efforts are recognized
internationally.
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